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quad aftermarket suppliers?)’”
Dealers will certainly see more products

aimed at the UTV buyer. 
Tucker Rocky unveiled at least two new ven-

dors — RedArt and J.Strong Industries – that are
solely devoted to providing side-by-side acces-
sories. Plus, a number of companies known for
developing ATV products, including Pro Armor,
also are offering UTV accessories.

Urquhart sees the UTV aftermarket, which
has “grown exponentially” at Tucker Rocky, as
“a very, very crowded market right now.”

Even as the UTV aftermarket grows —
Urquhart expects that will be the case for at least
the next three to five years — the deluge of com-
panies entering the sector doesn’t figure to last.

“The cream always comes to the top, so it
will probably be a two- or three-year shakeout,”
he said.

Tucker Rocky has responded to the growth
in its ATV sector by recently adding a fourth seg-
ment buyer, to ensure a consistent inventory, and
by examining its outside sales staff’s territories.

Del Munoz, Tucker Rocky’s director of outside
sales, said the company has worked recently to
ensure reps have more time to spend at dealerships.
To do that, Tucker Rocky has split up some territo-
ries, creating six new sales areas for its outside reps.
The distributor now has 137 outside sales reps and
approximately 20 inside sales staff.   PSB
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What’s done surprisingly well this year?
“For us, surprisingly, the utility ATV market.
There has been a bit of growth probably with the
introduction of our XTR, our price point system.
Historically, we haven’t had a huge number of
applications for that segment. Now with that
offering and with it being the price point that it is
(under $300), we’ve actually done really well
with that.” 
Where are you seeing a softening ?
“For us, the motocross segment has slowed
down the most. Your core enthusiast racer is still
buying the product, but your more casual guy,
the weekend warrior” is watching his pennies
more. “And we’ve seen it out at the race tracks
too. We’ve seen more stock exhaust systems out
at the tracks than we have in the past couple of
years and our sales do reflect it .... Their riding
hasn’t necessarily changed. But instead of buy-
ing full (exhaust) systems, when they are buy-
ing stuff, they’re just buying a slip-on.”

— Neil Pascale

Parts for Scooters works with
more than 1,700 powersports
dealers in the United States

BY LISA YOUNG
EDITORIAL ASSISTANT

John Celestian is a classic entrepreneur: He saw a
hole in the marketplace and set out to fill it. The
thing is, he didn’t know how wide or deep that
hole would become.

Not that he’s complaining. 
His company, Parts for Scooters, has evolved

and grown as Celestian and his team grease the
supply chain between China and the United

States and try to educate as many dealers as pos-
sible along the way. 

The online retailer has seen dramatic growth
since it first started reselling parts for Chinese-
made scooters, dirt bikes and ATVs to dealers
and consumers in 2005. Parts for Scooters cur-
rently works with more than 1,700 powersports
dealers in the United States, including 154 new
customers it added at the 2007 Dealer Expo,
where the company made its first appearance. 

Today, Parts for Scooters sells to dealers and
consumers through its Web site, www.parts-
forscooters.com. It primarily sells replacement
parts, from internal engine parts to body parts,
rather than upgrades, although it does carry
some cosmetic parts, for Chinese-made scoot-

ers, ATVs and dirt bikes. Parts status is noted
online. It also carries a smaller assortment of
high-performance parts from Taiwan. 

The company has a 6,000-square-feet ware-
house in St. Petersburg, Fla., but is looking into
shipping some parts directly to select customers
from China. About half of its parts’ business is
consumer; the other half is retail. 

Parts for Scooters started in 2002 as neither a
parts nor scooter company. Instead, Celestian
resold pocket bikes and mini-scooters, most of
which originated in China, primarily directly to
consumers, but it helped open the door to his
current circumstances. 

“Really [getting into reselling mini-scooters]
was somewhat by accident,” Celestian said. “I had

been involved in many Internet-related things, so
I was looking for products to sell online. I saw that
the mini-scooter was a really big segment at the
time, so that’s what got me involved.” 

From that initial involvement, Celestian
heard from an overwhelming number of cus-
tomers frustrated by the lack of replacement
parts for the motorized toy vehicles, and he
found there wasn’t a company supplying these
parts from China. Customers were starting to
take their malfunctioning bikes to powersports
and small engine repair places, which were in
turn looking for replacement parts. 

It was then Celestian realized a business gold
mine was potentially at hand: Entrepreneurs are

See Scooter, Page 54

Scooter parts company establishing Chinese base

Golf is my life. But the Make-A-Wish
Foundation® helped me see that it’s much more. 
Many children with life-threatening medical
conditions wish they could tee it up at a famous 
course. Or meet their favorite golfers. The PGA
TOUR and LPGA help in every way imaginable.
I said, “Sign me up! I want to play in that game.” 

We all have the power to grant a wish. Start your 
journey with Destination JoySM at Wish.org

Annika Sorenstam,
Professional Golfer

SHARE THE POWER OF A WISH®

© 2007 Make-A-Wish Foundation of America.

“I wish to play
a round at Pebble Beach.”

ANDREW, AGE 12

Come on board 
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resources to make 
children’s wishes 

come true.

“My 6-iron has the power
to grant a wish.”
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always looking to make many small transactions
(in this case, parts), instead of a few large trans-
actions (mini-scooters and pocket bikes). 

So the company started working with Chinese
manufacturers to build a better supply chain for
the smaller vehicles. Through this avenue, Celes-
tian learned the same problem existed for the
influx of regular-size scooters and other power-
sports products coming into the U.S. from China. 

Parts for Scooters heard from dealers who
were worried about a steady parts supply for
Chinese product. Having observed the supply
problem and dealers skittish to commit to selling
a product they may not be able to fix in a timely
manner, Celestian and his cohorts switched
things up once more, in 2005, to make Parts for

Scooters what it is today.
Upon making that move,
the company began devel-
oping its dealer base and
marketing itself. 

Instead of getting parts
from the scooter compa-
nies, Parts for Scooters
tries to get parts directly
from the component man-
ufacturers. Many times, the brand of the prod-
uct doesn’t matter since many scooter makers in
China use the same basic parts, said James Can-
ning, Parts for Scooters’ vice president. 

Beyond getting parts from the original manu-
facturers, Parts for Scooters has perhaps a bigger
ongoing task to continue to improve the Chi-
nese-American parts supply chain by shifting the
mentality of Chinese manufacturers. 

Before companies like Parts for Scooters got

involved, most Chinese manufacturers weren’t
concerned with getting parts to the U.S., simply
because they hadn’t thought of it, Canning said.
They put more time into production and may
have been under the impression that because the
vehicles were so cheap, people would just go out
and buy a new one if something was wrong with
the old one. 

“It’s a difficult process getting the right parts
here, even for us,” said Celestian, speaking from
China, where he has been with his family for the
past six months working on refining the process.
Another contributor to this problem has been
that not only is the Chinese supply chain in the
early development stages, but so is the country.
In Japan, for example, where there are several
established powersports brands, the supply chain
is highly engineered. Also, since China is growing
industrially, there are times when there are short-
ages of raw materials, such as rubber, Celestian

said. These growing pains have caused price
surges for many of the parts the company buys,
especially batteries and tires, Celestian added. 

Despite all these obstacles, Celestian knows
the company is on the right path because he’s
heard it from his dealers. 

“What we hear from a lot of people is that
they would not touch the Chinese products
because they didn’t think they could get parts for
them. But now that we’re around, they know
they can get them,” he said. “Dealers out there
know that if they sell a product that has trouble
and gets back to them; if they can fix it, then they
can save face.” 

Celestian is working on setting up a small
Parts for Scooters facility in central China, where
the company will manufacture some of its own
goods, particularly assemblies, such as wheel
and wire harness assemblies. The facility also
will improve the supply chain. 

Another benefit to having its own facility in
China is it will allow Parts for Scooters to install
some quality control measures for the parts it
ships to the United States. The company has had
to develop acceptance procedures that are
unique for each part, but it’s the only way to have
a good supply chain, Celestian said. This way,
inspectors can reject items before they even
reach a shipping container. In addition to opera-
tions in the U.S. and China, Parts for Scooters sells
to a handful of dealers in Europe. 

Looking to the company’s future in the U.S.,
Parts for Scooters plans to continue to keep tabs
on new Chinese powersports brands entering
the country, Celestian said. 

The company also is eventually looking at
getting into supplying parts for Chinese-built
cars and opening another location in the U.S.

“I want dealers to feel comfortable about
working on these Chinese vehicles,” Canning
said. PSB
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JOHN CELESTIAN

Hood Rack

• A must have for farmers, ranchers, and hunters
• Can be easily installed in no time with little effort
• Durable construction and rugged mounting system
• Designed to accommodate a variety of items
• No tools required to fold rack forward to access 

hood panel for maintenance / storage

Winch Mount
The Kubota winch mount 
fits all years of the 
RTV900. You can mount 
from a RT/XT30 to RT40 
WARN® Winch to the 
front. The Multi-Mount™ 
system will allow you to mount a RT/XT30 winch in the 
front or the back(must have a rear 1¼ receiver to mount 
winch to rear).

Winches:

Soft Top
PART# K106

PART# R116

PART# WN70555

Windshield
PART# K104

Rear Bumper
PART# K105

Outdoor Cover
PART# R107

RTV900 ACCESSORIES 1-800-367-9603
fax: 1-866-272-3613

RT30 - #WN76000 XT30 - #WN76500 RT40 - #WN77000

p48x55_aftermarket_psb9  6/25/07  8:58 AM  Page 54



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (Adobe RGB \0501998\051)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 524288
  /LockDistillerParams true
  /MaxSubsetPct 0
  /Optimize false
  /OPM 0
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo true
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth 8
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /FlateEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth 8
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /FlateEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /ENU (Export Options as defined by the TPC Tech Committee 15 Feb 06)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks true
      /AddPageInfo true
      /AddRegMarks true
      /BleedOffset [
        9
        9
        9
        9
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /ClipComplexRegions true
        /ConvertStrokesToOutlines false
        /ConvertTextToOutlines false
        /GradientResolution 300
        /LineArtTextResolution 1200
        /PresetName ([High Resolution])
        /PresetSelector /HighResolution
        /RasterVectorBalance 1
      >>
      /FormElements true
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 12
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


